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The “Splinter” is the officials newsletter of the BIA of Stark County an
published monthly by the BIA. The BIA is a an affiliate of the Ohio Hg
BuildersAssociation & the Nationadssociation of Home Builders.

BIA of Sark County Office
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North Canton, OH 44720

(330) 494-5700

FAX (330) 494-6665
www.biastark.com
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BIA Saff

Part-timeAccountant - Nancy McCall

Governmenéffairs - Ray Shanabruch

AdministrativeAssistant Alexis Wolfe
awolfe@biastark.org

AdministrativeAssistant - Debbie Keister
dkeister@biastark.org

Executive Director - Mike Mennett
mmennett@biastark.org

2009 BIA Officers

President - Steve Swinehart, WL Holder Construction

Vice President - Glenn&ilson, Charis Homes

Sec./Teasurer Todd Colllins, Collins Construction & Development
Immediate Past President - Jon Scheetz, Scheetz Building Corp.

2009 BIA Board of Directors

Barbara Bennett, Hammontregd&sociates

Doug Dentler, DSD Builders Supply

Tammy Enos, Miller & Co. Sanitation Services
Michael Gruber, Zollinger, Gruber, Thomas, & Co.
Josh Hostetler, Hostetler & Son Builders

Dave Mathie, Mathie Supply

Geoge MurphyWayne Homes

Robert MurphyBlack, McCuskeySouers &rbaugh
Doug Prestier, Doug Prestier Construction

Kathy RainieriAmericanTitle Assoc Agency
James Rudy/ictoryGate Custom Homes

Kurt ShankAurora Custom Homes

Robert Soles, Law @i€es of Robert E. Soles.Jr
Javanyoder SarkTruss

2009 NAHB & OHBA Directors

NAHB Life Directors
John Pavlis
Pavlis & Company
Doug Prestier
Doug Prestier Construction

OHBA Life Directors
Doug Dieringer
Dieringer Construction
John Pavlis
Pavlis & Company

Ellis Erb Doug Prestier
Ellis Erb Inc Doug Prestier Construction
Steve Smith
NAHB Senior Life Director Smith Devdba Smith Homes
FredTobin FredTobin
Tobin Construction Co Tobin Construction Co.
Alex Bourlas
Bourlas Construction
Greg Kauth

Kauth Custom Builder
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2009 BIAMEETINGS & EVENTS
Mon, Sept 7 Labor Day, BIA Office Closed
Wed, Sept 9 Membership/Ambassador Club Meeting
BIA at 9:00am
Wed, Sept 9 Program & Education/Sales & Marketing Meeting
at the BIA at 10:30am
Tues, Sept 15 Night at the Races at Skyland Pines at 6:00pm
Sept 16 & 17 Certified Green Building for Building
Professionals at the BIA from 8:30am to 6:00pm
Mon, Sept 21 Executive & Finance Meeting
2:30pm
Mon, Sept 21 Board Meeting at the BIA at 3:30pm
Sept 26 & 27 & Oct 3 & 4 Fall Circuit of New Homes &
Condos from 1:00 - 5:00pm
Tues, Sept 29 Complaint & Conciliatation Meeting
at 3:30 pm
Sept 30 - Oct 4 NAHB Fall Board Meeting in Chicago, IL
Wed, Oct 21 Business Management for Building Professionals
at the BIA from 8:30am to 5:00pm

at the

at the BIA at

at the BIA

All material contained in this publication is con-
sideled to be eliable, fair and accurate. &/

accept no responsibility for incorrect material
received from outside sources. Advertising
Policy: The BIA of Stark County reserves the
right to reject advertising in the Splinter news-

tising does not imply endorsement of the prod
uct or service advertised.
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PRESIDENT'S MESSAGE...by Steve Swi

nehart, WL Holder Construction

On August 1., 2009, we met with our Congressm
John Boccieri to discuss a few of the many iss|
affecting the housing industry

The $8,000 FirsfTime Home BuyerTax Credit hag
been an effective tool in getting people off the fe
to buy homes. The inventory of homes for sale
Stark County is declining as a result of the tax cre
This tax credit is due to expire on December 1, 2
We stressed to Congressman Boccieri that we wi
like to see the $8,000 tax credit made availablg
ALL homebuyers and extended another year, until December 1, 2010.
would spur new home sales and bring us out of this economic recession
worked in 1975 and will work again.

Seve Swinehat

As everyone is aware of, t#D&C (Acquisition, Development & Constructio
loans have dried up. Lenders are under intense pressure from bank ex3
to reduce their residentifdD&C loans. Lenders have cutfofunding to
Developers and Builders and are calling performing outstanding loans, fg
us to come up with huge amounts of cash. This is changing what was

is reducing the value of the collateraWWe need lenders to extend tAB&C

loans as long as the borrower is paying the loan interest on time and is
default. This is far better than making good loans into bad ones. There

no economic recovery until the flow of credit is restored to the hou
industry

The third issue we discussed is thppraisal mess.
Presidents Message for details about the changes tAppeisal Industry
Any housing recovery is being stymied by the inappropriate use of fored
and short sales for comparables with new constructiéfe. uged Congressmal
Boccierri to support the legislation that would put an 18-month morato
on the HVCC that went into fefct on May 1, 2009.Appraisers need to hay

good loan into a delinquent one. Lenders are forced to reappraise loans, \ﬁﬂi%

Please refer to my JuiP

athe latitude & time to develop appraisals that are truly comparable t
ubeme that they are appraising.

Congressman Boccierri was receptive to the above issues and promi
look into them.

hce
[fespite the many issues hampering the recovery of the housing indust

gare seeing some light at the end of the tunnel. When looking at ho
geermits issued, the permits issued in the first quarter of this year were
b3 from the first quarter of 2008. Comparing the second quarter of 2Q
» fae second quarter of 2008 housing permits issued were down bily We
eyﬁ@tarting to slowly recoveris the sales numbers of existing and new ho
grown in June and July we are reducing the inventory of homes
market. | expect that we will see more permits issued when we compa|
third quarters of 2009 & 2008. Is your business ready for a recovery i
yhousing industry?

ng)”r}e'ltaesday September 15, we will be having our secémshual “Night at the
rgﬁﬁes" at Skyland Pines starting at 6:00p#ill proceeds go to the BIA
)rfc%ugdation, which donates thousands of dollars each year to many|
H'ties right here in tark County We will have an announcer fro
Northfield Park. The horse races are shown on a large screen and you
n3p iH"le horses just like at the track. | went last year and had a great]

:éﬂq?ese attend this evenfll donations are tax deductible.

SY&ur BIA membership can be likened to a gym membership. If youtd

show up to exercise, you don't get any benefit from your gym membersh
u don’'t show up to the BIA events, then you are wasting some of
benefits of your BIA membership. Please get involved and grow your bus|

L%Fe%e Swinehart, 2009 BIA President
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Free Sept. 24Nebinar Explor

finance infrastructure, NAHR'Land Development Committee is
discuss the various tools and alternatives to impact fees avail

advancement of development finance concerns and interests;

moderator

esAlternatives to Impact Fees

With 49 states and the District of Columbia now using special district financing programs, such as tax increment finance (TIF)

hosting a free webinar on Sept. 24 beginning at 2:00 ptan. EDT
able to jurisdictions.

“Understanding Infrastructure FinanteolsThatAre SuccessfuAlternatives to Impact Feestill feature national experts who will
dissect the use of special district financing tools and explore the variations and potential of these tools on local projects.

Panelists includ&oby Rittner of the Council of Development Finanggencies (CDR), a national association dedicated to the

and Ken Powvtelledd oungbeg, LLC, a nationally recognized

financial services firm. Michael Noonan, of Rottlund Homes and chairman of the Land Development Committee, will serve as

To Registerfor this free webinago tohttp://wwwnahb.og/generic.aspx?genericContentlD=1203804

The webinar is the fourth in a series on development issues that is being provided by the NAHB Land Development Cowonitt
additional webinars are planned. Previous webinars are available for review and free omifieefidls in Impact Fees” and “How tc
GetThrough the ®&rmwater Regulatory Maze: UnderstandingAlighabet Soup of BMPs, LIDEMDLs and SWPPProcesses” are
available at wwwnahb.og/ldelearning.

“Repositioning Developmertgreements and Project FinancingMddress New Market Realities,” which was held at 2:00 p.m. &D]
Aug. 17, will be available online soon.

The remaining webinars — “Myths and Faatsout Climate Change and Green Building” anddtWforce Housing thatvorks: Non-
Federal Solutions to Housiddgfordability” — will be scheduled soon and available at waahb.og/lIdelearning.

For more information, e-mail Jennifer Jones at NAHB, or call her at 800-368-5242 x8469.
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MEMBERSHIP UPDATE

2009M embershipRecruitment THANKS FOR
Satus as of 7/27/09 RENEWING
Fitzgerald, Greg.......ccccouereeueienreene e .1 ACE Carpet Cleaning
Head, Chylece..........cconiiiiinneee e ....4 AdvancedAuto Glass & Mirror Inc
LeaChANdY........cccovveveevie e 2 Bancroft Construction
Mathie, DaAVe......ooeeeeeieeee e L1 BeaconTitle Agency Inc
MCEIwee, Carter............ccoocueveinreiereicieieierenenennd .5 Buckeye Protective Service
MUrphy, GEODE........veeviiieeiere e A Cocklin Plumbing and Trenching
Schalmo, KEN......ooeeeeeeeeeeeeeeeeee e 1 Coon Restoration & Sealants Inc
geJ;Séhi?tb'éé;}é ............................................. ; DeHoff Realtors
r y SEBVE. ..t Doug Prestier Construction Inc
Tobin, Fred.......oieeneeeneeeee e 2 .
TOTAL oo seeeeeeses s 20 EdwinV. Lord
10 Recruiter Exacta Land Surveying
GBC Design Inc
Graves Lumber Co
APPLICATIONS Home Interiors
FILED Karavas Interiors
KKH Ltd
Canal Fulton Enterprises, Inc Konovsky Builders Inc
4589 ErieAve N Packaging Integration & Systems
Canal Fulton, OH 44614 Consultants LLC
330-832-7200 Pellawindow & Door Company
David Smith Russo Concrete Company
Sponsor: Sean Roseman Schory & Son Builders Supplies
Services: Electrical Contracting Stanley Miller Construction Co
Windows & More Inc
Anthony Petitti Garden Center &
Landscaping
5828 Columbus Rd
Louisville, OH 44641 WELCOME NEW
330-455-5997 MEMBERS
Cynthia Petitti i . i
Sponsor: Patty Miller Apprf':usal Service
Services: Garden Center & Landscaping Patty Miller
Sponsor: Fredobin
ServicesAppraisals
THANKS FOR RENEWING Coon Restoration & Sealants Inc
SMC MEMBERS Stephen C Coon
Sponsor: Carter McElwee
Julie Kaszyca Services: Specialty Contractor - Caulking
J.effrey .Rea Sanley Miller Construction Co
Linda Sigler David S Miller
Sponsor: Carter McElwee
Services: General Contractor
Thank You... Exacta Land Surveying
3 Chris Wendt
NewsletterAdvertisers Sponsor: George Murphy
Services: Land Surveying/Civil Engineer
GDK & Co. Ace Carpet Cleaning
Homes'com Sharon Schneitzer
Sentry Security Sponsor: Chylece Head
Services: Carpet & Upholstery Cleaning

The following companies have
chosen not to renew their membg

ship in your association:
Al-All Seasons Heating & Cooling
Airtron Heating andAir Conditioning
Mr Rapid Emergency Disaster Clean-u
PPI Graphics
Sundance Ltd/AlerAlarm Systems

DO BUSINESSWITH A
MEMBER!

HEREISALIST OFCOMPETIT ORS
WHO ARE STILL MEMBERS AND
WOULD BE HAPPY TOASSISTYOU:

Audio Video Custom Installation
Audio Corner
Dawson Security & Homautomation LLC
SMILE Inc.
Sentry Security Inc

Central Vacuum Systems
H PProducts Inc/slcuflo
Home System Solutions
Sentry Security Inc.
Vacuflo of Ohio

Heating & Air Conditioning
A & L Heating & Cooling
Carrier/Refrigeration Sales Corp
Crown Heating & Cooling
DRH Heating & Cooling
Lakes Heating &ir Conditioning Inc.
Pride Heating & Cooling, Inc.
R B Fox Heating Inc.
Robertson Heating Supply Company

Printing
The Print Shop

Promotional ltems
Ad-Tek Promotions

Time to renew?
Don’t get the “dues blues”
Payment plans are available

Call the office 303-494-570C
for more information.
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2009 SPIKE CLUB ROSTER

for the month ending July 31,2009

Statesman Spikes (500 - 999 spike credits)
Fred Tobin 854.50
Melanie Krantz 755.50

Super Spikes (250 - 499 spike credits)

Steve Smith 420.00
Doug Prestier 294.00
Greg Kauth 289.50
Royal Spikes (150 - 249 spike credits)

Scott McCue 210.00
Dave Mathie 203.00
John Pavlis 198.50

Red Spikes (100 - 149 spike credits)

Douglas Dieringer 146.50
William Holder 140.00
Larry Crookston 105.50
Alex Bourlas 103.50

Green Spikes (50 - 99 spike credits)

Jon Scheetz 92.00
Andy Leach 79.00
Jerry Geib 69.00
John Konovsky 56.50
Tom Grisez 54.00
Timothy Fleishour 50.75
Life Spikes (25 - 49 spike credits)

Charles McDonald 48.50
Sean Roseman 48.00
Bob Soles 45.00
Steve Swinehart 37.00
Kathy Rainieri 36.50
Glenna Wilson 30.00
Jeffrey Ury 29.00
Blue Spikes (6 - 24 spike credits)

Todd Collins 24.00
Skip Rea 23.50
Ken Schalmo 21.00
Brian Reese 20.50
Mike Gruber 18.50
William Lemmon 15.00
Kurt Shank 12.00
Andrew Eggeman 9.00
Ben Grisez 7.00
Chylece L Head 6.00

To become a SPIKE Club Member , you
must earn 6 Spike credits within 2 years.

Spike credits are earned by recruiting and

! retaining BIA members. Each new
g Ll B member is equal to 1 Spike Credit. SMC
Council members are equal to 1/2 credit.

The first year that a new member renews their membership,
you will receive 1 Spike credit and 1/2 cr edit thereafter. For
council members, the first year renewal you'll receive 1/2 credit
and 1/4 credit thereafter.

What are the benefits of becoming a Spike?
The real benefits are intangible—you will be recognized for your

contributions to the association and regarded as an accomplished gnd

connected membegkdditionally, Spikes receive:

A coveted invitation to the biggest party of the year, the Spike
Party/Directors Reception*

Increased visibilityrecognition, and networking opportunities at
industry events

Unique and valuable rewards for each level of achievement, including

lapel pins, plaques,dphies, wearables, jewelrgnd more
Additional VIP treatment throughout the year

*Invitations are sent only to eligible Spikes who have at least 6

credits and one new member recruitment credit between January 1|and
October 31. The recruitment credit may be composed of one full credit

received when a new Builder Associate member is recruited or
two Y credits received whéifiliate or Council members are recruited.

How do | become a Spike?

Before becoming a Spike, you are a Spike candidate. That means you
have earned between one and five Spike credits. Once you earn your sixth

Spike credit, you become an official NAHB Spike!* Spike credits arg
earned by recruiting and retaining NAHB and Council members.

To retain your status as a Spike you must earn a minimum of one $pike
credit (new or retention) each year until you reach a total of 25 credits, at

which point you are elevated to Life Spike status.

*Providing you have earned those six credits within two consecutive
membership years.

How do | earn Spike credits?
Members earn one Spike credit for each new member they spdsisay
that member renews after his or her first year of membership the

sponsoring member automatically gets one retention credit. Every year

the member renews thereafter, the sponsoring member will receive ja
renewal credit.

Ys

ForAffiliate members, Spikes receive a ¥ credit for recruitment and|a %

credit for their renewal.

Note: Double Spike credits are awarded during the month of Nationa
Membership DayDouble credits are also available througipecial
promotionauthorized by the 2006 NAHB Membership Committee.

Will | earn Spike credits for recruiting and retaining members into
a Council?

Yes, when a new Council membership is activated the recruiter earps a %2
credit, and when that member renews his or her council membership, the

sponsor earns ¥ retention cre@eadinformation about how to repor
Council Spike credits.

How can | get a ticket to the Spike party?

You must be a Spike in good standing as of October 31 (having at Ieast 6

credits) and you must have earned at least one new member credit]
new member credit can be 1 full credit earned when a new Builder
or Associate member is recruited, or two Y credits whekf fliate or
Council member is recruiteBReadmore information about the Spike
Party

During events such as the International Builders’ Show and all NAHB

The

Board of Directors meetings, the colored ribbons on your name badge will

show off your Spike status as a proud accomplishment among your
peersYour local association may also have these ribbons at their
industry events.




Membership Recruitme

The Membership Committee would like to let everyone
the association know that Membership Recruitment is f
EVERYONE!

Anyone who works for a member company can recruit
new members! Below are some tips to get you startec

Introduction
Introduce yourself and establish rapport.

“Hi, my name is
and a member of the Bl#f Sark County We're helping
other industry professionals and there is a possibility w¢
can do the same for you. Could | take two or three
minutes of our time?”

Focus on the Pospects needs
Try to identify prospective membsiinterests and needs
Determine prospecthot buttons.

“There is a lot happening in the indusiyhat are you
personally finding the biggest challenge these days.”

Highlight Association Benefits & Services

ntis for EVER YONE!

in Close & Follow-Up

pinvite the prospect to join again. Get agreement to eit
join and send in dues or talk again after reviewing recr
ment materials.

1. “l have a membership application for you. If you would
to write a check, we can get the process started.toda

“It' s important to make a well-informed decision. Letn
leave these materials with you and we’ll follow up next

. I'm a fellow builder (or associateyeek.”

> Don't forget, when you recruit new members, you rece
exciting rewards and prizes!

If you'd like more information on Membership Recruitm
or would like to serve on the Membership/Ambassado
Club Committee for 2009, contact the BIA office or em
to info@biastark.org.

Recruit 2, 3,4, or 6

After prospect responds, highlight BIA services that relate

to your prospec$ needs. Explain why you belong and
why it's worth the dues you pay

“The BIA has helped me save money in a lot of differen
ways. | geta gasoline discount, which helps cut down
my business operating costs.”

Invite to join
Invite the prospect to join and address their concerns.
countering objections, express understanding, then get
prospect talking and find out where he/stogming from.
Present your case but don’t be defensive. Keep com
ments brief.

“Have you ever thought about
becoming a member?”

“Do you think you'd like to be-
come a member?”

new members and

. earn prizes...the

more you recruit the
{MNOore you can earn..

the
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Join the Building I ndustry Association of Stark County for an evening of food, fun and games at the

“Night at the Races”

Tuesday, September 15
6:00 pm
Skyland Pines

3550 Columbus Rd NE, Canton

Proceeds benefit the BIA Foundation

Purchase a Horse ¢ Horse Sponsor Fee: $25 per horse
Sponsor a Race * Race Sponsor Fee: $100 per race

biastark.com

(Race Sponsor includes a business card ad in program,;
additional benefit: buy one gate fee and get one free)

Gate Fee: $20 (Includes Dinner/Cash Bar)

Food and Fun < Place Your Bets < Cheer onthe Horses ¢ Count Your Winnings

Horse and race sponsors are on a first-come, first-purchased basis.

If sponsoring a race, please be sure to mail a business card to
4344 Metro Circie NW, North Canton, OH 44720 or email it to dkeister@biastark.org.
Checks MUST be made payable to the BIA Foundation.
For questions, call the BIA at 330-494-5700.

00 0000000 000000000000 00000000000000000000000000000000000000000000000
RESERVATIONS ARE ABSOLUTELY NECESSARY!

Please call 330-494-5700 or fax 330-494-6665 the BIA for reservations by Friday, September 11, 2009.
“CANCELLATIONSAFTER 9/11 & NO SHOWSWILL BE BILLED”

Company Phone

Names(s)

__ Gate Fee ($20/person) __ Horse Fee ($25/horse) __ Race Sponsor ($ldialosunt: $

Horse Name

Method of Payment: Invoice my Company Check isa_V MC Disc AmEXxp
Credit Card # Ex. Date Mailing Zip Code

Company Name or Name on Card Signature

Name Date Amount $

Committee Member Signature

All donations are tax deductable. Sponsad by the BIAFoundation-501(c)3 organization.
000000000000 00COCOCEONOGNOGNOINOGNONONONONONONONONONONONONOSNONOINIDPS LN ] 00000000000 O0OCOEOGEONOGONONONONONONONONOPO




Stand Out in the Industry - Earn an NAHB Designation!
Eﬂmm Become a Certified Green Professional

September 16 & 17, 2009

Wednesday/Thursday _
8:30am - 5:00pm (8:00am reg) B“ i ld 'ns
BIA, 4344 Metro Circle, NW
North Canton, OI1 44720 =il

Green Building for
Building Professionals

Leam how green homes provide buvers with
lower energy costs and higher value. This 2-day
course for building professionals discusses strate-
gies for incorporating green-butlding principles
into homes without dnvinge up the costs of
construction. You will leam how green homes
provide buvers lower maintenance, better indoor
air guality and better long-term valoe

Az a graduate of tis course. vou will be able to:

*  Locate and design green building develop-
ment sites

*  Strategize ways o meet, exceed and verify
green building encrey efficiency require-
ments

»  Consider green hinlding objectives in a re-
maodeling project

= Apply successful business management, mar-
keting and sales strategics to sell green

... And MUCH MORE!

Eams Designation Credits for: COGA, CGB. CGP
Eams Continuing Education Credit lor: CAPS,
CGA, CGB. CGR. GMB. CSP. MasterCSP, CMP,
MIRM

hmquirements of the CGP designation:

= Successtul completion of “Green Bunld-
ing for Building Professionals™

= Successful completion of “Business
Management for Building Professionals”
(scheduled 10v21/09) OR hold an active
NAHB professional designation

= Manimum of 2 vears building industry
experience

Class size is limited to 40,
Sd}gl'l Up Tﬂﬂd'ﬂ e reverse sfe)




Registration Information
(Ome form per attendec)

Mame

Company

Address

City State Zip

Phone Fax

Email address (please include to receive email reminder prior to class)

Registration Fees
{continential breakfast, lunch and $80 course book is included)

vour “home” BIA/HBA (check onel:
BIA of Stark County Other
(Write in BIA/HBA)

SMCOCNECQGE] member

non-5MCOMNEGGRBI member

1 woald like tor joim SMC ond save on this course, recerve discounts and services on
programes and membership in the Mational SMC. Diges are 862, Inelude with vour
course registion and pay the member price.

Payment Information

Check made pavable to BIA of Stark County
(please use this form as vour invoice)

MasterCard Visa Amencan Exp | Discover

Card Number Exp. Date

Billing £ip / Total to Charge

Signature

Green Building for Building
Professionals

Instructor - Bill Owens, CGR,
CAPS

The featured speaker is Bill Owens,
CGR, CAPS, whom is founder and
president of Owens Construction
Contracting.

He established Chaens Constroe-

tion in 1982 and 15 pow the prenuer
residential design/uild contractor in
the northermn Columbus area, with a
focus in Upper Ardington. Worthing-
ton and Powell, Owens Construction
has received numersus design awands
locally and nationally, including the
Central Ohio BEB's Business Integ-
rity Award,

Course Schedule:

September 16 & 17, 2009
TussdayWednesday

Class time: 8:30 am - 5:00 pm
Registration: B0 am

BlA office, 4344 Metro Circle, W
woww hiastark, com

Course Fees:

SMC/NEOGEI members; 5250
Mon-members: 5305

Course fee includes: contimental
breakfast, Tunch and $80 course book

To Register:

By phone: call 330-494-5700

By fax: 330-494-00635

By mail: BIA of Stark County, 4344
Metro Circle, W, M. Coanton, OH 44720

Faor mvore infor meation contact:
Drlsbie Keister, 330-494- 3700

Caneellation policy: There will be no refunds
anel yom will be expecied o pay for cancel-
latioms aller Sept. &, 2008 All cancellations
mmsl he in wriling

DON'T FORGET..IF vou want to
obtain the WEW CGF designation and
daon®t have an active NAHB professionsl
designation, please attend the second re-
quired course, “Business Managenwent
for Bublding Professionals™ on Cetober
21, 20eF g the BIA of Stark County.,
Call Debbie at 330-494-5T for details.



REGISTER FOR THE

BUSINESS MANAGEMENT FOR BUILDING PROFESSIONALS
Instructor: Bill Owens, 2009 OHBA Sec/Treas, Remodelors Council Chair

Wm. W. Owens is founder and president of Owens Construction, established inA98% primary residential design/build
contractor in one of central Ohginost sought after historic districts, Owens Construction has built its success on providing t
remodeling customer unparalleled design, implementation and service of their project. Owens Construction has received r
design awards locally and nationally and markets themselves primarily through past customer referrals. Owens Constructi
the Central Ohio Better Business BureaBuUsiness Integritgward for 2001.

Bill attended Miami University and received his Bachelor of Philosophy in 1980. He joined the Building Iddssiriation of
Central Ohio in 1987 and has served on numerous committees and councils. Bill has been and still is active in his local as
at the state and naitonal level. He chaired the local Remodelors Council in 1998 and earned the Certified Graduate Remo
(CGR) designation the same yeRill currently serves as a local association representative to NAB@ird of Directors and was
appointed as a life director of NAHB in Januya209.

Learn the management skills that give industry leaders the @tggecourse will give you a solid foundation in
those best business practices so valuable to smaller businesses: plagaimging, stdfng/directing and
controlling. By using case studies and sample forms, your instructors give you practical and applicable too
management success.

As a graduate of this course, you will be able to:

- Discuss common business challenges and learn practjcal
tips and tools to overcome them
Explain the three basic functional areas within a company
List the five main tools used to improve a business
Apply each of the five Ps to the three functional aréas|o
the business
Identify methods of recruiting, interviewing, training, and
retaining quality personnel
Apply the key measures of business performance to y
own business

Designations:CAPS CGA, CGB, CGR MCSE CGP

Related Topics: CertifiedAging-In-Place Specialist (CAPS]
Certified Graduaté@ssociate (CGA), Certified Graduate
Builder (CGB), Certified Graduate Remodeler (CGR), =
Certified Green Professional (CGP), Designations, Educe —

RelatedAudiences:Remodelers, Land Developers,
AccountantsArchitects/Planners/Designers, Builders/
Contractors - Commercial, Engineers, Subcontractors/
SpecialtyTrades, Manufacturers/Suppliers, Builders/
Contractors - Custom, Builders/Contractors - 50+ Housing
Builders/Contractors - Smalolume, Dealers/Distributors,
Modular/Panelized/Log Home Manufacturers/Dealers,
Members

Class size is limited to 40...
Sign Up Today!

(See reverse side)

&
e PIOE

NSTARK COUW

biastark.com biastark.com
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Registration Information
(One form per attendee)

Business Management
For Building Professionals

Instructor: Bill Owens, CGR,
CAPS, 2009 OHBASec/Teas,

Name

Remodelors Council Chair

Company

The featured speaker is Bill Owens,
CGR, CAPS, whom is founder and

Address

president of Owens Construction

City State Zip

Contracting.

He established Owens Construction

Phone Fax

in 1982 and is now the premier
residential design/build contractor in

Email address (please include to receive email reminder prior to class)

Registration Fees

(continential breakfast, lunch and $80 course book is included)

your “home” BIA/HBA (check one):

BIA of Sark County Other

SMC/NEOGBI member

non-SMC/NEOGBI member

I would like to join SMC and save on this course, receive discounts an

(Wite in BIA/HBA)

the northern Columbus area, with a
focus in UppeArlington, Worthington
and Powell. Owens Construction

has received numerous design awards
locally and nationallyincluding the
Central Ohio BBBs Business Integrity
Award.

Course Schedule:
WednesdayOctober 21, 2009
Class time: 8:30 am - 5:00 pm
Registration: 8:00 am

BIA office, 4344 Metro Circle, NW

services on programs and membership in the National SMC. Dues are $%WW biastark.com

Include with your course registion and pay the member price.
. ________________________________________________________________________________________________|

Payment Information

Check made payable to Bi#& Sark County

(please use this form as your invoice)

MasterCard Visa American Exp Discover

Course Fees:

SMC/NEOGBI members: $150
Non-members: $195

Course fee includes: continental
breakfast, lunch and $80 course book

To Register:
By phone: call 330-494-5700

Card Number

By fax: 330-494-6665
By mail: BIA of Stark County 4344
Metro Circle, NW N. Canton, OH 44720

Billing Zip / Total to Chage

For more information contact:
Debbie Keister330-494-5700

Signature
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Cancellation policy: There will be no
refunds and you will be expected to pay
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(Do Business with a Member )

Garden Center/Nursery
Rice’s Nursery & Landscaping Inc.

Gas Grills & Gas Lights
Custom Fireplace Shop Inc

Gas Stations
Speedway Super America LLC

General Contractor

Collins Construction & Development Inc

Extraordinary Homes LLC

K AHolland General Contracting
Matt Wickersham Custom Homes
Geothermal Systems

A & L Heating & Cooling

Crown Heating & Cooling

Glass & Mirrors

Advanced Auto Glass & Mirror Inc
Akron Glass Tinting Inc
All-Construction Mooney & Moses
Cardinal Glass & Mirror

Viking Glass Station

Glass Block (structural)

Mathie Supply Inc

The Henry Bierce Company

Golf Courses

Skyland Pines Rustic Lodge

Tam O’Shanter Golf Course

The Quarry Golf Club

Granite & Marble Fabricators
Canton Cut Stone

T & R Cut Stone & Tile

Gutters & Spouting
All-Construction Mooney & Moses
Allen Spouting

R C Kilgore Company

Hardware

Blum Sekeres Supply Inc

Gerber Lumber & Hardware
Hartville Hardware & Building Center
Mohler Lumber Company

The Henry Bierce Company
Hardwood Flooring

Barrington Carpet LLC

Clem Lumber & Distributing Co.
Heritage Carpet & Flooring

EACHMONTH WE WILL HIGHLIGHT ADIFFERENT
LIST OF BIA MEMBER SUPPLIERS. THE FOLLOW -
ING ISTHE LIST FORTHIS MONTH'S ISSUE. IF YOUR
COMPANY DOES NOTAPPEAR IN THE CLASSIFIED
SECTION, PLEASE LET US KNOW SOYOU CAN BE
ADDED TOA CATEGORY. Call 330-494-5700.

(330) 499-9857
(330) 499-7341
(800) 220-6572

(330) 830-0049
(330) 343-9778
(330) 478-2072
(330) 771-0013

(330) 456-3011
(330) 499-4988

(330) 494-7667
(866) 333-8468
(800) 220-9383
(330) 478-0075
(330) 499-4573

(330) 499-2575
(330) 633-3282

(330) 454-1481
(330) 477-5111
(330) 488-3178

(330) 456-8408
(330) 453-9458

(800) 220-9383
(330) 877-9232
(330) 445-2173

(330) 455-9471
(330) 857-2021
(330) 877-3631
(330) 499-5461
(330) 633-3282

(330) 896-4141
(330) 821-2130
(330) 497-1280

Hosner Carpet One

Health Care

AultCare

GDK & Company

Mercy Medical Center
Ramsburg Insurance Agency Inc
Heating & Air Conditioning

A & L Heating & Cooling
Carrier/Refrigeration Sales Corp
Crown Heating & Cooling

DRH Heating & Cooling

Lakes Heating & Air Conditioning Inc.

Pride Heating & Cooling, Inc.

R B Fox Heating Inc.

Robertson Heating Supply Company
Historical Restoration

Roricks Inc

Home Design

Hake Custom Design

Karavas Interiors

Home Improvement

Lamb Construction LLC

Home Theater & Electronics
Sentry Security Inc.

Home Warranty Insurance

2-10 Home Buyers Warranty

Hotel

Courtyard by Marriott

Insulation Contractors and/or Sales
All-Construction Mooney & Moses
Foundation Systems

R-TEK Insulation Inc.

TCI Contracting

Insurance

Benefits & Insurance Solutions LLC
GDK & Company

Pioneer Financial Services Inc
Ramsburg Insurance Agency Inc

If your supplier is not listed please
recruit them, or discontinue using the
since they dort’'support your industry

(330)477-2231

(330) 438-6390
(330) 966-5577
(330) 489-1092
(330) 877-9351

(330) 456-3011
(216) 525-8255
(330) 499-4988
(330) 499-0565
(330) 644-7811
(330) 854-0054
(330) 833-6743
(330) 821-9180

(330) 497-6888

(330) 966-8171
(330) 244-2245

(330) 875-4422
(330) 478-2902
(800) 488-8844
(330) 494-6494
(800) 220-9383
(330) 773-7377
(330) 753-8394
(330) 239-1122
(330) 492-9550
(330) 966-5577

(330) 454-5320
(330) 877-9351

m
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2010 International Builders’ Show®

The 2010 International BuilderShow may seem far awayut there are already important deadlines
approaching that you need to be aware of. Carefully review this important information so that you can
effectively promote and plan for IBS! General IBS Information.

Show Dates:January 19 - 22, 2010 (Tuesday - Friday)

Show Location:LasVegas Convention CentdérasVegas, NV

Who ShouldAttend: Single-Family Home Builders, Multifamily Builders/Developers, Dealers and Distributors,
Commercial Builders, Remodelefgchitects, Engineers, Realtors, Subcontractors, Land Developers, all other
construction industry professionals.

IBS Website:www.BuildersShouwcom

Special Events:Special event information is still being determined and will be released as soon as it becomes available.

Registration Hotel Information

Online Registration and Housing:Opened Mondayugust 3d.  NAHB secured rates at most of the hotels inVagas for under
Online registration, through wwhuildersshowcom, is the $200 a night!! These great rates will be available online when
simplest way for you and your members to register and book hregistration and housing open Angust 3rd. The rates are only
rooms for the International BuildeiShow guaranteed for the month Atigust, so you definitely want to

Member Full Registration Package:Registration for a Member encourage your members to take advantage of them as quickly as
Full Registration Package, allowing attendees to go to any of tip@ssible. Please note the following housing details:
175+ education seminars, and including access to the exhibit floor Availability of rooms at these low rates is limited at each hptel

all four days, will be $295 IF they register by January 1sftier - Hotel rates are subject to change aftegust 31st, 2009.
January 18th, the fee will jump to the onsite price of $425. - These rates are only guaranteed if you provide your name,
Member 4-Day Exhibits Registration: No charge for members until  dates and credit card informationAyGUST 31, 2009.

December 11.NEW this year - This year hotel room reservations will be guaranteed with
There will be no charge for registration for a 4-day member exhibit credit card information at the time of booking the room.

floor pass IF they register by Decembgthl After December1th -  The credit card will be charged in mid December which is when
there will be a $75 charge that will then jump to the onsite price of the hotels will receive all the reservations from NAHB. This
$125 after January 18th. chage will be for first nights room and taxTherefore, you can

Member First-Time Attendee: Once again, members who have not cancel your reservations without penalty until Friday
registered for the show as an NAHB member in the past are eligibleDecember 1th. After December 1th, 2009 all hotel room
for the first time attendee rate of $100. This is a Full Registration, cancellations will be assessed a $21 processing fee. In
allowing attendees to go to any of the 175+ education seminars, addition, if you cancel your room after the hateleadline, yau

and includes access to the exhibit floor all four days. forfeit your entire depositThe hotels cancellation deadline fis
Registering SpousesSpouses may register at no additional fee.  usually 72 hours, however there are a few exceptions with
The Spouse badge will automatically include the primary longer deadlines. Please refer to your housing and registration

registrants company name on the badge. If a spouse wants his/ confirmation for the hoted exact cancellation policy
her own company name or no company name on the badge, he/shEhe Harrals hotels are ¢&éring a rate protection policy:

must register with a separate registration form and pay the Bally’s, Caesars, Flamingo, Harrahimperial Palace, Paris, and

applicable registration fee. If the primary registrant cancels, the  Rio. After August 31, if the rate is reduced at any of these

spouses registration will be cancelled automatically hotels, you will receive the revised rate - minus 20%. If the rate
is increased after you have booked your room, your rate will

Education Options remain the same.

1-Day Education Pass + 4-Day Exhibits RegistratioMEW this If you have questions about housing, please contact: Barbara Rapp

year at (800) 368-5242 x8115 or (202) 266-8115, or via email at

Includes admittance to the Exhibit Floor all four days of the sholarapp@nahb.org

plus unlimited access to one (1) day of Education Seminars.

Members will need to pick which day they are buying the pass &X10 Ohio IBS HousingAssignments

when they registeALL FRIDAY SEMINARSARE Block Hotel Rate Contact Information

COMPLIMENTARY. 25 Rooms at Caesars Palace for $96/$144, Contact: Derrod

2-Day Education Pass + 4-Day Exhibits RegistratioSIEW this McKinney, Email: DMcKinney@harrahs.copfPhone: 702-866174

year

Includes admittance to the Exhibit Floor all four days of the sho6 Rooms aiVlynn for $189, Contact: t&ve BlannerEmail:

plus unlimited access to two (2) days of Education Seminars. steve.blanner@wynnlasvegas.céhone: 702-770-2710

Members will need to pick which days they are buying the pass for

when they registerALL FRIDAY SEMINARSARE 25 Rooms at Hilton Grandacations Club at the L&&gas Hilton

COMPLIMENTARY. for $139/$169, Contact: Shellyrrower Email:
sthrower@hgvc.conPhone: 702-946-9204

choose any hotey)
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More Benefits for BIA Members

The BIA is offering NEW healthcare plans through AultCare for BIA
members only . Call Ch ylece Head of GDK & Co ify ou are interested in
getting information at 330-966-5577.

Looking for colored copies cheaper ? You ma y come to the BIA and do
so for a low price of $.30/one-sided and $.50/two-sided per cop y.
Regular copies are $.10/one-sided and $.15/two-sided. If you would like

to print on colored paper ...bring y our colored paper

Do you need a place to hold a meeting? Consider renting the BIA
conference room for a low price of $100 for ¥2 day and/or
$150 for a full-day rental. This offer is good Monday thru
Friday from 8:00am to 5:00pm.

Call the BIA at 330-494-5700 for
more information regarding any of the above.

STARK COUNTY BUILDERS POLITICAL ACTION COMMITTEE
2009ANNUAL FUND RAISING DRIVE

The Sark County Builders Politicaction Committee o

needs your help in maintaining and improving its hold’©U c¢an Cho‘isiyotrtcltea‘;il gf Co?trgm'l‘:jogée”d
in the political environment of the area. Please do you] ur personaj chec ounty Bulid-B%,
part to keep the Building Industry strong tai®& County £44 Metro Circle NWNorth Canton, OH 44720.
There are four levels of contributions:

Presidents Club Level Executive Club Level Dir ector Level Patron Level
($250.00 Donation) ($100.00 Donation) ($50.00 Donation) ($25.00 Donation)
Doug Dentler Roger Huth Luke Grabill Alvin Hostetler
Doug Prestier Scott McCue Michael Gruber Melanie Krantz

Steve Swinehat Ken Schalmo Edwin Lord Bryan Lewis

Fred Tobin George Murphy Nancy Michel

Robert J Murphy Kathy Rainieri

Bob Soles

‘ y THANK YOU
eyl for your support!!!
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STARK COUNTY BUILDERS
POLITICAL ACTION COMMITTEE

2009 ANNUAL FUND RAISING DRIVE

The Stark County Builders Political Action Committee needs your help in maintaining and improving
its hold in the political environment of the area. Please do your part to keep the Building Industry
strong in Stark County. There are four levels of contributions.

Levels
President: $250.00
Executive: $100.00
Director: $50.00
Patron: $25.00
Levels include: Special recognition in the BIA Newsletter and at dinner meetings.

Choose your level of contribution
and send your personal check to:
Stark County Build PAC
4344 Metro Circle NW
North Canton, OH 44720

A B

\STARK COURTY

biastark.com

WE WOULD LIKE TO ASK EVERY MEMBER TO
MAKE A DONATION OF AT LEAST $25.00 OR $50.00.

As a BIA member, your business directly relates to the health of the entire local building industry.
Yet, you alone cannot influence local officials on issues that can be detrimental to your business.
The Stark County Builders Political Action Committee is a great force representing the BIA's
complete membership of builder and associate companies.
Please Help Us to Continue Representing You and Our Industry!

2009 STARK COUNTY BUILDERS POLITICAL ACTION COMMITTEE
4344 Metro Circle NW, North Canton, OH 44720

I
I
I
I Please accept my contribution to Build PAC

I President Level $250.00 Executive Level $100.00
: Director Level $ 50.00 Patron Level $ 25.00
I

I

I

I

I

Enclosed is my personal check made out to Build PAC.

NAME:

ADDRESS:
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AEP:

Utility Company

SBC:

Backbone Design Contact, Lou Monnot
Phone: 330-438-7723 or 330-920-7723
Email: Imonnot@aep.com

Backbone Scheduling Contact, Lou Monnot
Phone: 330-438-7723 or 330-920-7723
Email: Imonnot@aep.com

Service Lateral SchedulingContact, Karen MacLean
Phone: 330-438-7232
Email: klmaclean@aep.com

AEP/BIA Representative Lou Monnot
Phone: 330-438-7723 or 330-920-7723
Email: Imonnot@aep.com

Residential ServicApplication
Phone: 1-800-586-2759
Email: builderinquiry@aep.com

Aqua Ohio Inc.:

Construction Coordinator Don Snyder
Phone: 330-833-4156
Email: dsnyder@aquaamerica.com

Dominion:

Gas Distribution Sales RepContact, Dennis Culp
Phone: 330-664-2439

Fax: 888-881-1708

Email: dennis.p.culp@dom.com

Plans Submittal Contact, Michael Stanfar
Phone: 330-798-7122

Fax: 330-798-7168

Email: michael_b. stanfar@dom.com

Ohio Edison/First Energy:

Contact, Kevin McClusky
Phone: 330-715-3768
Email: mccluskyk@firstenergycorp.com

Canton/Massillon Commercial Coordinator
Contact, Mark Francazio

Phone: 330-830-7013

Email: francaziom@firstenergycorp.com

Canton/Massillon Engineering Coordinator
Contact, Jim Spach

Phone: 330-830-7085

Email: spachj@firstenergycorp.com

Contacts

Construction Manager Contact, Bob Lohnes
Phone: 330-724-9599

Fax: 330-785-9473

Email: bl3141@att.com

Cable Scheduling Contact, Brian Conklin
Phone: 330-384-0480
Email: bc3291@att.com

Engineering Contact, Dave Sharp
Phone: 330-384-2931

Fax: 330-384-9963

Email: dsl1631@att.com

Time Warner Cable

Contacts for Stark & Portage

Line Extension & New Developments
Contact, Rick Richardson
5520Whipple Ave NW

North Canton, OH 44720
330-494-9200 Ext 2125
rick.richardson@twcable.com

Line Extension & New Developments
Contact, $ve Weaver

530 S. Main St, Suite 1751

Akron, OH 4431

330-494-9200 Ext 3524

Email: steve.weaver@twcable.com

Service Line from Road to House
Contact, Christine Linhardt
5520Whipple Ave NW

N Canton OH 44720

330-494-9200 Ext 7613

Email: christine.linhardt@twcable.com

Time Warner/BIA Representative
Contact, Jeff Roland

Phone: 330-494-9200, ext 7958
Email: jeff.roland@twcable.com

biastark.com
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MEMBER 2 MEMBER DISCOUNTS

2-10 HOME BUYERSWARRANTY HOMES.COM

In order to warranty new homes using 2-10 Home BuWaganty a Homes.com will offer a discounted rate of $372 for full page and $186 for
builder must register annuallwhich is $295 for non-members and now 1/2 page in our New Homes and Living book for anyone who contracts
249.00, 15% discount for BIA Builder Members. This 15% will continuéor at least 3 consecutive months. Current rates are $414 and $207
though Dec.31, 2009. This registration fee is not connected with the respectively These ads are full color enamel and the books are

cost of Builder enrolling a new home, which is a separate cost to said distributed throughout Northeast Ohio. Our design team can create your
Builder. Call John Sizemore 859-361-7257. ad or you can submit one yoursele will waive the $25 design fee with
AMERICAN TITLE ASSOCIATES AGENCY INC. this offer. Call Connie HillerAccount Executive at Homes.com at 866-

AmericanTitle Associates\gency Inc. ofers a $75 closing fee to all 860-4602 or emaikonnie.hiller@homes.cofior more info.

builder members for any new construction closiiige also have a “Spec LIGHTING BY DESIGN

Loan” program that can save the builder hundreds of dollars in title co§tar Contractor Program: 50% discount off suggested retail, free light

American Title also offers a $50 discount (off closing costs) to every bulbs with purchase, free delivend free one year in home warranty

associate member of the BIA. Call Kathy Rainieri at 330-456-8900 foB30-966-1314

your discount couponAmericanTitle is one of the oldest title agencies

in the area with 79 years in busined§e are a full service title agency MCKINLEY TITLE AGENCY, INC.

with 5 offices to serve you in 14 surrounding countiésnericanTitle is We are pleased to fef a $50.00 discount towards closing costs to any

a subsidiary of the Law Firm of Black, McCusk&puers &Arbaugh. BIA member closing a construction loan, lot sale, or an existing property

330-456-8900 Builders using McKinleyTitle Agency Inc. Builder Spec. Program can
save money on the title insurance premidmorney Michael S. Gruber

ggﬁ?vﬁ; Elg;ciﬁﬁgi’\ég:c;'\llr?c can do for you! Beacdfitle offers BIA.Director, McKinley Title Agency Inc., and its Presidenmjttorney

a “satisfaction guarantee”.....if the buyer, seller or builder is not David M. Thomas are long time members and supporters of the BIA.

completely satisfied with tHé.i'r closing; théir clos’ing fee will be refunde Iea_se contact Janlce L. Rich, Office Managé?:ﬁl—497-88830r all title

A $50.00 discount for closing costs is’;emad to any BIAmember ervices you require to complete your transactions smoothly and close

BeaconTitle’s “Builders Spec” program fars the builder a substantial quickly.
savings on their closings. Beacon Title is a long time member and a MILLER & CO POR TABLE TOILET SERVICE, INC.
strong supporter of the Stark County BIA. If you would like more Miller & Company is now offering a 10% discount to all BIA Members
information on any of thesefefs, contact Beacosn'Builder for Construction Site PortabiBilet Service. BIAMembers will also
Representative, Sally Herbert 380-492-3090 receive a 50% discount on their Portabbglet delivery also ask about
our Roll Off Container pricing. When ordering, please mention that you

?SANTONALUM.INUM . . are a member of the BIA to receive your discount. Call Customer Service

ince 1952, doing home improvements for yoiWe are now d&ring

10% of Vinyl ReplacemenWindows, Patio Covers, arvnings. Also, atvsvsvor;ﬁl?:rg:gghac;ﬁ Sssvgg rc\(/)vrerz]bsne at

$500 off 3-Season Enclosures and $1,000 off 4-Season Enclosures. - pany : ’

offer is available to all BIA members. Call Karen Kroup820-456- RM WESTOVER BUSINESS SERVICES

0021 or access our website wweantonaluminum.com. | swipe credit cards and teach other merchants/ businesses how to swipe
CAREWORKS CONSULTANTS INC (CC) credit cards in an affordable processing plan. E-commerce, gift cards, and

Compensation Consultants Inc. (CCI) is the workers’ compensation check guarantee programs are bagidd that to a free analysis, dis-

e - S ) . _counted or free terminals, $50f dfie set-up fee A testimonial on our E-
administrator for the Building Industrssociation discount group rating -, merce software Trinity Program would be the BIA office staff. Call
program. This program enables BIA members the opportunity to gro '

together with other BIA/HBA members for discounts on their Workers,lﬁ)oseMarleWestover 330-854-2469.

comp premiums.Your participation in the program supports your RORICKS, INC.

association.All members can apply for a free, no obligation proposal oh0% discount to BIA members on any Focal Point or Fypon architectural
premium savings by contacting the BIA or Bob Nicoll with CCI at product in stock.Also get a 5% discount on any order placed from our
330.452.1050 ext. 14. catalog. 330-497-6888

FASTSIGNS of Canton SUPERFLEET DISCOUNT FUELING PROGRAM

15% off all in-house produced signs and full color graphics —site signsUse the Speedway SuperAmercia LLC SuperFleet Commercial Fueling
coroplast, banners, vehicle graphics, displays, etc. 5% off subcontracad and save up to 4 cents per gallon at any Speedifeathon, Rich
signs -ADA, monument, sandblasted and engraved. Signs sell when yoilland Pilot location; plus 15% foéany Valvoline Instant Oil Change

cant. We make yoursign and graphic buying solutions simple! service. Call John Kenned$30-665-123%xt. 222 0r1800-220-657 2&xt.
Call 330-493-7566 and ask for Karen Barnard. 222.
FIRST COMMUNICA TIONS VERIZON WIRELESS

First Communications has “Association” rates which are very competiVerizonWireless is proud to sponsor a special discount program for BIA
tive with the market and offer ONE month free service. For every BIAMembers. The program is in cooperation with the National Purchasing
member that uses First Communications’ services, a 5% of each bill isPartners (NPP). Members may be eligible to receive a 22% service
given back to our organization. For additional info on landline service, discount (5+ corporate billed lines), a $100 per new line bill credit

teleconferencing, high-speed internet (BPL), frame relag more, (corporate lines) and a free push to talk capable, military spec, handset
please call Jennifer Myeréccount Executive, a830-835-2289 with a Pu_sh taralk feature (_subject to change without notice).
HERIT AGE CARPET Accessories for corporate lines at 35% off and all phones at the 10,000

h . . . line tier pricing. Email devices like Blackberry will qualify for a monthly
B B e e el B iscount at Lme of g service pan or 520 morily when added o voie plan
Mark’Keyes aB330-497-1280 ) ployees may be eligible to receive an 18% discount, given all

qualifying conditions have been met. Employee device pricing is the same
as corporate lines. Only corporate liable lines qualify for the $100 bill
credit (April 2009 expiration). Contact Gregg Fitzgerald at 330-603-
7744. Or contact the Blfor member eligibility

Please take advantage of these great Member 2 Member Savings from our Member 2 Member Sponsors.
Member 2 Member Discount s are ONLY for Members of the BIA from members of the BIA of Stark County .
If you would like to offer a discount to other BIA members call 330-494-5700.




DID YOU KNOW THAT...

www.nahb.org is your gateway to exclusive members only content, resources, discounts, and benefits!
Check out the list below for just a sampling of what www.nahb.org — the National Association of Home
builders’ official web site — has to offer you!

Personalized content

Customized Home page

Up-to-date industry news

Education opportunities and networking events across the county

Access to expert advisors and resources

Find a staff expert, leader, or specialist

Resources abound

Discounts and savings

As an NAHB member, you can reduce your business costs by taking advantage of the discounts offered to
members by the companies listed below. All programs, rates, and prices are subject to change without
notice. The following companies have discounts with NAHB for you:

Hewlett Packard - Hertz Rental Cars - FTD

GM - NAHB Career Center - FedEx

Paychex - Pitney Bowes Small Office - Williams Scotsman
Wyndham Hotel Group Series - Omaha Steaks

Bank of America - Solveras Payment - YRC Freight

Financial Services Systems - Endless Vacation Rentals

Office Depot
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AULTCARE HAS TEAMED UP WITH THE BIA OF STARK
CoOuUNTY AND GDK & COMPANY TO BRING BIA MEMBERS

NEW BIA OF STARK COUNTY
AULTCARE HEALTH PLANS

PUT YOUR BIA OF STARK COUNTY MEMBERSHIP
TO WORK FOR YOU!

10 PLANS AVAILABLE EXCLUSIVELY TO BIA OF STARK COUNTY MEMBERS
ALL PLANS FEATURE:

x COMPETITIVE RATES
x COVERAGE FOR ONE-PERSON BUSINESSES
x 100% COVERAGE FOR PREVENTIVE CARE

x HEALTH SAVINGS ACCOUNT COMPATIBILITY (BIA 1500 ONLY)

INTERESTED IN A QUOTE?
CALL CHYLECE HEAD AT GDK & COMPANY
330.244.2007
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Attention All BIA Members

You, as a BlJAnembeyrcan have your company be linked from the Biéb
page to your web pag@ll members are listed on the Bl#eb site and ca
have a link to their web site. Wherever your company is listed, you can
your web address and/or email address listed and have a link to your wesgark.com

site. This will give consumers a chance to quickly go to your web site or to email you.

service is available for ane time chargeof $10.00. Call 330-494-5700.

Just print this out, fill out the bottom, and fax to the BI/A830-494-6665We will invoice
your company If you have any questions, contact Debbie Keister at th@aB8380.494.5700.

COMPANY NAME

TF

SIGNATURE

WEB ADDRESS

EMAIL ADDRESS

=
I
I
I
|
I
I
I
I
|
I




WHY | BELONG
TO MY BUILDERS
ASSOCIATION

biastark.com
Occasionally someone asks me why | belong to the Buifdssciation.

| tell them | belong because | do not think that | know all that | should know about the building business.
| belong because | want to keep up with the fast-moving developments in our industry
| belong because | want to attend meetings where | can learn things and exchange ideas with others.

| tell them | belong because | want to learn how to better merchandise the homes and apartments | build or the p
and services | sell.

| belong because the public regards a member as an established and progressive firm.

| belong because thessociation is on the firing line every day on a twenty-four hour basis, watching over the intere
the Building industry

| believe, as Theodore Roosevelt said, “Every man owes a part of his time and money to the business or industry in
is engaged. No man has a moral right to withhold his support from an organization that is striving to improve cor
within his sphere.”

Speedway Named ‘Best Gas Brand in the Land’
July 30, 2009 - ENON, Ohio — Speedway SuperAmerica joined the ranks of Microsoft, Google, Coca-Cola, M&Ms, Sony,
Harley-Davidson and Southwest Airlines, all named “best brands in the nation” in their respective categories, according to
the 2009 EquiTrend Brand Study conducted by Harris Interactive.

“Speedway SuperAmerica is proud to be the gasoline brand U.S. consumers equate with a consistent, exceptional customer
experience,” said Tony Kenney, president of Speedway SuperAmerica LLC, citing the results of the online study that
measures the bonds that exist between consumers and brands . “There are many highly respected brands within the
gasoline industry and to be ranked as the best where it matters most—in the eyes of the customer—is truly a great honor.”

EquiTrend measured 1,120 brands across 39 categories. Survey data is based upon such brand tenets as familiarity,
quality purchase consideration, brand expectations, distinctiveness and trust, the company noted. These measurements
determine the brand’s rank among its competitors and in comparison to world-class brands across all categories. Harris
Interactive also added another base measurement in 2009 reflective of these economic times—the perceived value of a brand
based upon the money a customer pays.

“Being the customers’ first choice for value and convenience has been our vision at SSA for as long as | can remember,”
Kenney said. “Our employees, and in particular our store associates who are the face of SSA to almost 2.4 million
customers a day, deserve the credit for building such strong connections and establishing such broad appeal and trust in
the Speedway name. When we combine competitive pricing with exceptional customer service, plus the added value of our
Speedy Rewards program, we clearly are having a positive impact on the motoring public.”

For five consecutive quarters dating back to early 2008, SSA was rated as the best convenience store chain in terms of
overall customer satisfaction in a national consumer perception survey conducted by Corporate Research International
through its Web site, realpeopleratings.com. Ever-increasing customer appeal has also been reflected in SSA's own
Speedy Rewards customer survey data, with record ratings quarter-over-quarter in 2008 and 2009 for such key metrics as
overall satisfaction, friendliness, speed of service, and inside and outside cleanliness, the petroleum marketer noted.

Speedway SuperAmerica, a wholly owned subsidiary of Marathon Oil Corp. is the largest company-owned and -operated
convenience store chain in the Midwest, with approximately 1,600 stores in nine states. Most of the stores are operated
under the Speedway and SuperAmerica brand names.
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In home entertainment,

Proneer vWe knowv/

KURDO )
Home Theater So you'll know that the theater

Rooms rooms, wireless music control

Plasma/LCD .
Televisions systems and modern clea N I R
products installed by

SENTRY are the industry’s
most advanced in quality and

Wireless Surround| technology. Brand names that will
Sound/Music )
Control make you the envy of all your friends!

Hide-A-Hose || We Enjoy

\%ecﬂtfﬂ] Protecting Your Investmeniaking It Fun To Come Home!

System || Learn more at www.sentrysecurityinc.com

Visit Our Customer Showroom
Wll S the 2233 Whipple Ave NW

SECURITY

Proud Member

Brian P. Reese, Presiden]
330-478- 2902

kel |
rex IMEFAA M ccoin

Did you know...for just $62 you receive over$289 in benefits!

Annual subscription to the bi-monthly Sales +Marketing Ideas Magazine $ 59

Discount orAnnual Million Dollar CircleAward Citation $10
Discount on National Sales & MarketiAgiards (NSMC) entries $ 25+
Discount on Nationa@wards Gala tickets $ 20+
Use of “Hotline” professional consultation $ 25
Discount on National IRM education course $50
Use of the ProNet Sales & Marketing job listing service $ 25+
Use of NSMCS$Ad Review service $ 20+
Discount on Building of the Market $ 50
Use of Sales & Marketing Resources Center (NSMC Library) $ 5+
$289+VALUE!

biastark.com

In addition to the above savings, all members receive a 15% advertising discount benefits in Ideas Magazine

You also receive:

* Educational opportunities and designations from your local SMC

» Great networking events

* General membership meetings

« Social events: Industry Night, Casino Night, and the Holiday Open House
» Parade of Homes

» Sales Performance Banquet
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Splinter Advertising

The Splinter is a great way to promote your company to other members. Ads need to be submitted by email to
dkeister@biastark.org in a jpg, tiff, or pdf format by the 15" of each month. All prices shown are per issue. Terms:
Advertising must be placed within 12 months of signed contract in order to receive discounts for frequency. If you would like
to advertise, please call the BIA 330-494-5700 or fill-out the bottom of this sheet and fax to 330-494-6665. The rates and sizes

are as follows:

Rates
( 12 consecutive monthly issues: Ad Sizes (wid th X length)
Full Page $150.00 per month; Half Page $100.00 per Full Page: 7 % X 10 inches
-1 . H
month; ¥ Page $75.00; Business Card $50.00. Half Page: 7% X 4 % inches
6 consecutive monthly issues: . o
Full Page $175.00 per month: Half Page $125.00 per One-Fourth Page: 3 % X 4 % inches
month; ¥4 Page $90.00; Business Card $65.00. Business Card: 3% X 2 inches
6 issues every other month:
Full Page $185.00 per month; Half Page $135.00 per
month; ¥ Page $100.00; Business Card $75.00.
1 issue:

Full Page $200.00; Half Page $150.00; % Page $125.00;
Business Card $100.00

Company Name: Telephone:

Date of first insertion: Signature: (required)

WE NEED YOUR EMAIL ADDRESS

Don't forget that anyone in your company can receive an issue 6fhe
Splinter” via email. Anyone interested in receiving an issue should
contact the BIA office or email the addresses to info@biastark.org. biastark.com

Biq

N\STARK COURTY

The Splinter is available onlineon our website atww.biastark.com Members will receive an email
at least once a month with a link to the webditean effort to keep our membership informed, the BIA

is continually updating and refining its database to keep you informed. If you would like to receive

future meeting announcements, event information and other updates from gle@idnicallyplease
send your email addressitdo@biastark.ay or call our ofice at 330-494-5700We are continually
striving for more efficient ways to communicate with our membership and receive feedback from
our most impa&ant resouce— while improving your level of customer service.

Please make sure the BIA has your current email address and that of any employee who wishes t
“The Splinter”, event notices, or any other information. Please forward all email addresses to
info@biastark.org

Also, please notify the BIA office if you have a change of address, phone or fax number so that we
change our records immediately

Call 330-494-5700 to give us your information or email to info@biastark.org.

you —
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Fall Circuit of New Homes & Condominiums

The 2009 Fall Circuit of New Homes & Condominiums, an event sponsored by the Building Industry
Association of Stark County, will take place September 26 and 27 & October 3 and 4, 2009. All
participating builders/realtors can participate in our first Brokers Open House on Friday, September
18th at 12:00pm at the BIA.

NOTE: Special Reduced Entry Fee for 2009 Spring Circuit Builders

The BIA has again been thinking ‘outside of the box’ to represent the Fall Circuit in a way for all builders,
developers, or REALTORS to help move inventory or new homes or condominiums currently on the
market. We will be using the same successful advertising & marketing plan as the Spring Circuit along
with utilizing more online advertising sources such as our BIAStark.com website. This will allow visitors
to learn even more about your home or condominium, while being able to hyperlink directly to your
company’s website. Additionally, the BIA and our committee are continuing to explore even more
promotional opportunities to enhance your entry(s).

Who Can Patrticipate?

This event is open to BIA Builder Members in good standing! If you own a spec home or condominium
that has never been occupied and is not a working model, you may enter that home by completing the
Builder Agreement, Entry Fee(s), Bond Fee and meeting all other requirements of the agreement.
Model Homes accepted.

How Do | Enter?

- Complete the Fall Circuit Agreement (Call the BIA for the Agreement)
Submit your Entry Fee (s) and Bond Fee of ($250) for each home entered.
Entry Fee (Fill out a Builder Agreement, call the BIA if you need one)
$1,250.00 - 1st home or condominium (if you did not participate in the 2009 Spring Circuit
$1,000 - 1st home or condominium (if you did
participate in the 2009 Spring Circuit ($250
Savings)

Plus an additional $250 off for acquiring a $500
Fall Circuit Sponsorship (see Sponsorship
Attachment)

$750 - 2nd or additional homes or condominiums
Provide the Information Requested on the
Enclosed Forms

Send a Certificate of Insurance to the BIA

Email an Exterior Photo to awolfe@biastark.org
(ipg file)

If more than one home is entered, a separate

agreement, entry fee and Bond Fee must be

submitted for each entry.

*DEADLINE FOR ENTRIES was Fri, August 28,

but has been extended to
Fri, September 4 , 2009.
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2010 PARADE OF HOMES

Developers are Seeking Builders!
NOTE: Please contact the developers
for NEW BUILDER INCENTIVES!

We are happ y to announce...we ha ve receiv ed three proposals for our 2010 P arade of
Homes. Three very different developments...all located in very desirable areas.

Please review the three developments and if interested in participating, please
contact the appropriate contact listed!

Development Site:  The Fairways at Rolling Green

Located next to Rolling Green 18 Hole Public Golf Course, Surrounded by 8 Beautiful
Parks

Location: Jackson T ownship (Off Str ausser...East of Lutz)

Price Range: $350 - $400

Contact: Tim Fleishour , Fleishour Homes: 330-478-8944

Date of P arade: T o be Determined

Development Site:  Emerald Estates

Club House with S wimming P ool, Ex ercise R oom, Communit y Room, W alking P ath
Location: Jackson T ownship (Near Intersection of Highmill and P ortage)

Price Range: $225

Contact: Steve Smith, Smith Development: 330-244-9080

Date of P arade: T o be Determined

Development Site:  Spring Landing

Unique Lake Front or Lake View

Target Mark et for Spring Landing is Empt  y Nesters

Location: Jackson T ownship (On Chermont Rd...off of Lak e-O- Springs just South of
Portage)

Price Range: $300 - $400

Contact: Andy Leach, Regal Construction: 330-966-1197 or Scott McCue, Scott McCue
Homes: 330-830-4061

Date of P arade: T o be Determined
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YOUR BIA AT WORK FOR YOU!
The BIA’s Monthly GovernmentAffairs Report

BIA Saff and Members Meet with Congeessman Boccieri to Discuss Housing!
OnTuesdayAugust 11, the BIASaff and Members (PresidenteSe Swinehart, Past President Ffein, and Builder Member
DeanWindham) met with Congressman John Boccieri in Canton to discuss in detail the new housing agenda set forth by
These four talking points were discussed in detalil.

1) Extend the home buyer tax credit for another year and make it available to all eligible buyers (not just first-timers);

2) Urge housing regulators to bring common sense to the appraisal process;

3) Compel regulators to make it easier to access acquisition, development and construction financing; and

4) Support pending legislation to expand Net Operating Loss (NOL) carryback provisions for businesses.

5) We began the meeting by sharing with the Congressntak, Sounty housing starts from 2004 to June 2009 (1200 p¢
year (2004) to 260 projected for 2009Ye discussed how each of these actions would spur significant job growth, t
long-term investment housing has within a commuuity the ripple ‘economic developmesiftect among all of our
membership, which weas the central message of our meeting.

The BIA Needsyour Assistance!
The BlAis asking for our members to become involved within their communities they liYeurwill serve as otirst line of defensto any

NAHB

ar
he

proposal that could impact our industéye would like to have as many of our members become involved and active with their Plannin

Commissions, Zoning Commissions, Zoning Boarlipydeals, etc... Iftime is at a premium, we ask that you attend meetings or kee
on your local newspapewe will try to keep members apprised of any openings wittarkSCounty It is aWin-Win situation not only
for our members but your communit€ontact Mike Mennett at 330-494-5700 to see if there are any openings in your community

City of Alliance

At a pastilliance City Council meeting, Council passed an ordinance that gives city residents a forum to lodge complaints ab
contractors licensed to do business in the ditye mayor will appoint a five-member grievance committee made tinp ext
contractors, who are residents ofAlliance, and two citizens who will hear complaintBlease contact the City Hall as soon as poss
if you are interested in serving on this committee.

JacksonTownship

At a pasfTownshipTrustees meeting, tligustees ae accepting applications toeplace an alternate to the Board of Zoningppeals
You must be a Jacksdiewnship resident and devote three nights a month to hear zoning requests. Zoning knowledge is pre
Applications are available at the township hall, and they wilabeepted until September. 4

BIA Members Can
Make A Difference

b an ey

out

ible

erred.
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Ohio Home Builders Association

www.ohiohba.com

Board of Building Standards Moving Ahead With Most Recent Code Changes

The members of the Board of Building Standards Code Committee indicated to the rest of the Board at the full BBS m
Friday, August 14' the committee continues to review 2009 code changes and plans on getting the changes ready for
hearing. The next scheduled BBS public hearing is November 13, 2009. These changes are for the codes relating t
other than the construction of 1, 2, 3 family homes. It appears such changes are on track to be set for public heari
November for the BBS approvalny concern regarding the code changes should be brought to the BBS atteteiase
contact OHBA with any impacts you may be aware of related to the pending code changes

Home builders and developers will
have to make drastic changes

that are both expensive and difficult to
implement in order to manage storm
water discharge from construction sit
under the ER s recently proposed
effluent limitation guidelines (ELGSs) for
the construction industryln a newly
published piece iNBN Online

longtime Environmental Issues
Committee member Chuck Ellison
explains the startling ramifications of
this very troubling proposal. Chuck,
who is a vice president for Miller &
Smith home builders in th&ashington,
D.C. metro area, also recentlyrought
his concerns directly to BPofficials in
a meeting that included NAHB staff.

For example, he explained that instead

of building sediment ponds with passiye

storm water collection systems, the
proposed guidelines could require acti
systems — including the manpower to
run them — in areas of the country
where clay makes up more than 10%
the soil and there is a lot of rain. So in
such a place where his company

Vi

operates, Chuck says where they 2) Adopt clear and consistent guidelin
currently excavate, discharge and let the for determining critical habitat;
runoff water clean itself, “Now the P | 3) Define the “adverse modification”
wants a big machine down there to standard for determining when
clean it.” For one of his comparsy’ impacts to species habitat occur;
sites where 1 different sediment basins and

are currently employed, he estimates | 4) Take all reasonable steps to ensur

they would needLmachines and at
least four people on site when they ar
pumping — including when it rains at
night. To say that such an operation
would be very costly is a dramatic
understatementn fact, NAHB
estimates that the proposed
requirements could cost developers

D

bgontinues to reach out to the agency

of

up to $45,000 per acréo implement,
with questionable environmental
benefits Leading up to ERs final
decision on ELGs, our association

with our grave concerns, as we did in
meeting this week with the new
AssistantAdministrator forWater

Asking for clearer regulations under
the Endangeed Specie#ct
and its Section 7 consultation process
NAHB sent an dicial letter onAug. 3 to
the Division of Policy and Directives
Management of the U.S. Fish and
Wildlife Service (USFWS). In this
communication, we recommended a
number of changes to that consultatior
process, which is currently difficult to
implement. Specificallyto improve
regulation under the Endangered Spec
ct, we suggested that the USFWS:
1) Take timely steps to simplify the
Section 7 consultation process by
improving its coordination among
federal agencies;

that the law is not used
inappropriately as a vehicle to
regulate greenhouse gas emission

www.nahb.org

OSHA will withdraw an interim
enforcement policy

on fall protection for certain residential
construction activities, a move that

Bof last year The directive in question,
“Plain Language Revision of OSHA
Instruction STD 3.1, Interim Fall
Protection Compliance Guidelines for
Residential Construction,” was first
issued in 1994. |April of 2008, NAHB
requested that OSHA rescind this poli
because it had created confusion in t
residential construction industry over
what fall protection methods and
systems needed to be used to compl
with OSHAstandards. Specifically
' NAHB noted that it was extremely
difficult for builders and trade
contractors to locate, review and
€Comprehend all of the information the
needed to be in compliance. NAHB a
urged the agency to follow the fall
protection guidelines in 829CFR Subp
M, which still allows some flexibility to
residential construction employers for
Eroviding fall protection systems. In &
statement following OSHA latest
decision, NAHB commended the ager
“for taking this step to protect worker
and for recognizing NAHE assertion
that due to advances in fall protection
® equipment technology and constructi
methods, at this time the best action
reevaluate this directive.” While home
>-builders should be aware that the
compliance enforcement policy will be
changing, they are of course still
encouraged to implement fall protectiq
methods and systems on a continuol

basis.

30

NAHB asked the agency to consider as

eeting

public

0 anyt
ng in

Cy
ne

cy

N
s to

n

IS



the economy is not out of the woods yet, an
extending the credit could have a major impa|

With the tax credit set to expire, when “some|
comes into the model center nome cannot delive
a new home by Now30 to meet the deadline,”
said. “For us, i8 almost ending right ngvand we
have seen a decrease in sales in the past few w

Appraisals are also making it difficult for builde

to recover in th&ucson market\gron said. “Ther

Builders Say Ending T ax Credit Could Halt Home Sales Gains are errors in them and they really do harm us

) i ) ) - we are working on such skinny margins, or|
Home builders in hard-hit markets Arizona and Everyone agrees there has been continuous apfhgins.” In some cases, he said, where his con

Nevada voiced concern last week that the tentativecredible job loss with no identifiable vehicle foris haying to pay $20,000 to make up for a
signs of a housing recovery they have started seeingcovery” appraisal, “it doesn’t make sense even to b
in recent months may disappear with the expiratio
of the $8,000 housing tax credit for first-time
buyers on Dec. 1.

Roover noted that unemployment rates aréhese homes.”

approaching the double digits, raising prospects fofhe comparables that are being used, he

a jobless economic recoverydousing, accounting tynically are homes that are seven or eight y
With the tax-credit deadline for home closings onlyor more than 15% of gross domestic product, ig|g, are less energy-efficient than new homes,

a few months awayhe builders said that they don’ historically the leading sector for reviving apyilt under a less stringent building code and “H
expect to receive much additional mileage fronfackluster economy and puttifignericans back t0 5 |ot |ess value.” He added that it has b
the current housing stimulus measure, adding thatork,” he said. “extremely hard to talk to appraisers and
progress in turning around home sales could comg, $8,000 tax credit has begun drawing ifeedback to them.”

to a halt unless the credit is extended for one morerOS ective first-time buvers “and making a o
year and expanded to cover all eligible buyers of% P Y 9 3And he shared the concern of other particip

principal residence. ifference to our industyy he said; now it needs o the teleconference panel over the scarcit
_ o _ Mmore time to gain traction. financing for builders. “W are seeing significal
The builders were participating in Ang. 13 media .y, ime frame is virtually over if we want to constriction in bankswillingness to lend,’Agron
teleconference held by NAHB as partof the ongoing o ‘1o cyrrent credit help us,” Hoover saidsaid. "We rely on this construction financing
“Revive Housing, Restordmerica” campaign, wyere in a position where we cétngo out and build homes, even if we can sell homége need t
which is aimed at getting the Congress to focus ) . 1 iiq homes so that they will be ready i€t the pendulum back to a fair place in the
housing as a means of creating jobs and pulling thg /o yher with the hope that people will be able téolerance” of lenders.

nations economy out of a devastating recessmnbuy them with the credit.” He added that the credifpg housing industry currently is seeing “a \
In a major grassroots effort, builders across theas been gaining momentum with its monetizatiog,, temporary kind of recoveyysaid NAHB Chie
country — joined by their business associatesn a growing number of states, allowing it to be usegcqonomist David Crowe. “& are very worrie
customers and members of the public — are carryirfgr downpayments and other upfront costs. that the positive housing news over the past cd
their message to members of Congress, who are of months could be curtailed when the cred
home for theirAugust recess until they return toAppraising It ‘Wrong’ over”

Washington on Sept. 8. In markets such as Lagegas, where foreclosures

o ” and declining home prices have been acute, HoovéiVe likely will see a tempering in housing start
Itis absolutely critical that every NAHB member ooy 4, o¢ appraisal issues have become detrimeny¥ go into the next several months,” he predig
lend his or her voice as a consituent in this eﬁo;&b builders. He cited one local builder who is losindg1ousing “has built momentum, but won’t get

by personally communicating with their elected, '\ -, a5 3004 of his sales due to appraisals comip@st the hurdleWe really need this credit to puy

officials while they are home this month,” said. 0 WS past the goal line.”
NAHB Chairman Joe Robson. in as much as 25% below the contract sales pricd$ P g

Another builder, he said, received two appraisals ofgjiiders depend on banks to purchase and imp
Last week, with the campaign barely a week oldhe same home that varied by 28%. “Somebody,q property and build the house,” Crowe ad

NAHB generated more than 1,300 letters to Capitolas appraising it wrong,” he said. “Banks have been unreasonably reluctant to
Hill and was receiving encouraging reports ofy..\ gajatio, owner and president of Desert Windo home builders, even those in relatively §

upcoming meetings with builders and U.Sy, Lad/egas, said that getting appraisers téharkets who have sales under their belts. This
representatives. realize the shortcomings of using foreclose@ventually lead to a housing shortage, and we
In addition to the extension of the tax creditproperties as comparables for the new homes helig able to produce the homes that will be need
builders are focusing attention on the urgent neeztlling has become a major challenge. meet pent-up demand coming onto
for correcting a faulty appraisal process, endin ost of the homes that are being sold by banksmarketplace'"

the credit crunch for acquisition, development an@alatio said, “get destroyed or vandalized OB'uiIders from around the country will continue

construction (AD&C) loans and expanding Nelyoioinrate in the foreclosure process. People takeport conditions in their markets in more thg
Operating Loss (NOL) carryback provisions forappliances and cabinets when they move out®@ozen NAHB state and regional teleconfere

businesses. Working to rehabilitate these properties, he said h@ated for the next several weeks.

Each of these actions would generate significat® “See€ing first-hand the conditions they're in and .

job growth. Extension and eghancemerﬁ of thwhat needs to be done to make them livable agairf'.\\f::‘;?rs Urged to Parlepate - .
o - o is urging its members to participate in

tax credit would spur 383,000 additional homegn theAD&C front, Galatio said that “lenders are campaign. Information can be found

sales, including 80,000 housing starts in the negforking with us, but we are not able to get fundingyyw.nahb.og/ReviveHousingNow For morg
term, and create nearly 350,000 jobs over thgnless the home is presold.” information on supporting this effort, e-mail Mo

coming year ) )
Not Out of the Woods Yet )I\(/I8u2rge;y at NAHB or call her at 800-368-52

An Uncertain Outlook RandyAgron, vice president and chief of operations
Citing “recent signs of economic stabilization,”at A.F. Serling Homes inTucson,Ariz., said that
Bill Hoover, president of Pageantry Homes in Lashe home buyer tax credit is working and helping to
Vegas and president of the Southern Nevada Horseabilize prices in his market. “Stopping it now could
Builders Association, said that “the outlook for athrow a monkey wrench into the whole
long-term sustainable recovery is at best uncertaitmprovement we’re seeing signs e can still see
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When Should You Put Money Back Into  Your Business?
By Troy Taylor, Larry Comegys and Travis Hendren, The Algon Group

As signs of a housing recovery slowly start to emerge, stronger builders are begining to consider when they can safely begin putting money back
into their business and re-invest their equity so they can position their company to take advantage of any upticks in the market.

Although individual situations require different solutions and decisions, one general rule of thumb business owners should follow is to never put
money into a business until the balance sheet is “ready” — essentially, when debt is structured with the flexibility and capacity to grow the business
when the markets return.

The first step in readying the balance sheet is to prepare an updated business plan with a detailed 12-month (ideally 24-month or more) cash flow
model. Create the model with realistic assumptions for a base case and then develop a downside scenario based on more onerous assumptions.

Next, do an honest assessment of your balance sheet. As part of the assessment, ask yourself if your assets are properly priced and if your debt
burdens and covenants are appropriate, given your financial projections.

If you determine that your assets are properly priced and your debt is appropriate, then you may be ready to put more capital into your business. If
not, then you should approach your lenders about restructuring your loans.

Putin as Little Cash as Possible

Many lenders will ask owners or managers to put money into the business as part of a balance sheet restructure. Don’t do it unless you are sure
you are creating a structure that will provide your business with the cash and liquidity it needs to operate for the next 24 to 36 months, with or
without a recovery. Also, when you put cash into the business, put in the minimum amount of equity possible.

Conserve your cash when negotiating with banks because you’ll need cash in the future to fund your business or to take advantage of new
opportunities. Your available cash in hand gives you needed leverage during lender negotiations as well as the flexibility to pursue several different
strategies.

One strategy might be to use your cash to fund new opportunities until construction financing becomes more readily available. Another might be to
use your cash to wind your business down if you can’t come to agreement with your lenders. Your cash will give you the flexibility to re-enter the
business as conditions improve.

Most importantly, cash is your best survival tool and you shouldn’t waste it by funding a business that is no longer competitive.

No matter what strategies you pursue during a restructuring, stay unemotional and honest about the business and its future prospects. With the
housing market in the condition it is, every decision you make must be made with the mindset that you may have to start over.

Many builders find it is helpful to have the assistance of legal counsel and a financial advisor. You and your team’s primary focus must be on the
business — so don’t be embarrassed to ask for help as the goal is clearly worth the effort.

A properly structured balance sheet will provide you the liquidity you need to take advantage of the many opportunities we all expect to see when
the market begins to recover.

The Algon Group is a financial advisor and investment banking firm based in Atlanta that specializes in distressed situations. During the last 12 months,
the Algon Group has successfully advised home builders and developers on restructuring a combined debt of more than $3 billion. For more information,
e-mail Troy Taylor, president, or Larry Comegys or Travis Hendren, managing directors; call them at 813-220-4630; or visit the Algon Group Web site at
www.algongroup.com.

Take Control of Your Finances

“Accounting & Financial Management for Residential Construction,” available through BuilderBooks.com, is a solid resource for builders,
remodelers, developers and contractors that provides detailed information on how an accounting system operates and the basic principles for
processing financial data. To view or purchase this publication online, go to builderbooks.com or call 800-223-2665.

NAHB Has Nearly 300 Resources to Help You Run Your Business More Profitably

Go to NAHB’s Business Management Tools Web pages (available to members only) for instant access to nearly 300 timesaving, moneymaking and
cost-cutting business resources to help you run your business more profitably. Get guidance on accounting and financial management, business
strategy, computers and information technology, customer service, human resources and more. Resources are added weekly, so bookmark
www.nahb.org/Biztools to go directly to these vital business management resources.
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HTA, CEDIA, AND CEA TEAM UP TO
CO-SPONSOR BUILDER TECHNOLOGY WEBINAR

Free program to highlight key findings of CEA report
Builders & Home T echnology: What You Need to Know , What You Need to Do

Co-sponsored by: NAHB’s Home Technology Alliance, The Custom Electronics Design & Installation
Association (CEDIA), and The Consumer Electronics Association (CEA) recently sponsored a webinar
program looking at continuing importance of home technology on builders’ success. An archive of this
free program is available to members at Builders & Home T echnology: A Key Part of Your
Business Success .

Even in a slower economy, home technology continues to be an important aspect of the home building
and home buying process. The Consumer Electronic Association’s (CEA) 7th Annual State of the of
Home Technology Builder Market study shows that despite a softening of the home building industry
builders still find home technology influencing their business decisions and those of their customers.

A panel of experts representing presented their views about home technology’s growing importance,
what trends they see emerging, and gave insights into how home building professionals can use these to
their business advantage.

The program featured:
Steve Koenig (moderator), Director, Industry Analysis, CEA
Stephen Hann (builder), GMB, CGR, CGP, HTA Chair, President, Hann Builders
Matt Carter (ESC), CEO, Encore Systems
David Rodarte (manufacturer), President/COO, NuVo Technologies LLC

For more information about this program and the HTA, please contact Agustin Cruz, Executive Director,
Business Management or call him at 800-368-5242 x8472.

Please note the following: System Requirements - PC-based attendees, Required: Windows® 2000,
XP Home, XP Pro, 2003 Server, Vista, Macintosh®-based attendees, Required: Mac OS® X 10.4
(Tiger®) or newer

For more information about this item, please contact Agustin Cruz at 800-368-5242 x8472 or via e-mail
atacruz@nahb.com.
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Top 11 Reasons to Reviewour Family Medical LeaveAdministration
August 2009

One of the greatest fears employers have is to end up in litigation as a result of a Family Medical Leave (FML) administrative mistak
To get a better understanding, we asked a labor and employment attorney to share with us some common mistakes or oversights

employers make when managing their FML program.

Kirk Wall, Attorney at Law with Dinsmore & Shohl LLBrovided us some of his experiences with employers who either failed to m
their obligations under the Family Medical Le#&at (FMLA) or mismanaged their program in general

Dir ect Excerpts Fiom a Recent Conversation Between CaWorks USAandAttorney Kirk Wall.
“Employers need to take time to review applications for leave under the FMLA and not be in a rush to grant leave just becaus
employee has requested FML. Employers need to have a checklist to go through for every application and make sure that tf
has satisfied each requirement to be entitled to leave. Each time we ses thgsaily because an employer rushed in making a
decision without thoroughly reviewing the paperwork. Leaves are frequently granted that can beAtéhedther end of the
spectrum, employers must be careful not to overlook a request for leave assuming that an employee must specifically use so
words or check a box on a form to get protected family or medical leave.”
Kirk M. Wall
Attorney at Law
Dinsmore & Shohl LLP|

Mr. Wall provided us hisTop 11 biggest mistakes in FMLAdministration.
1. Failure to run FMLA leave concurrently with workers’ compensation leave.
2. Tograntleave to ineligible employees (checking the initial eligibility requirements - 12 months and 1,250 hours) before

on to the question of whether or not there is a serious health condition, etc.

3. Failure to notify an employee of their rights.

Failure to recognize an employee may be entitled to FML when an employee does not specifically request it, yet pro

information of a serious condition.

Failure to verify an employee has a serious health condition.

Failure to train managers/supervisors on FMLA requirements.

Failure to provide a job description with the designation notice if fithess for duty (to address the emploligeto perform

essential job functions) is required.

Failure to follow up on insufficiencies/inconsistencies in certification.

Failure to considekDA and Ohio pregnancy/maternity leave law issues at expiration of FML.

Failure to define the applicable 12-month period.

10. Failure to follow up with the submission of paperwork in a timely manner and failure to ensure employees have submi
completed paperwork. Employers sometimes will fail to deny a leave based on an employee not meeting deadlines tg
certification.
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Take a moment to eview yourFML program to see if you ag vulnerable to any of these mistakes.

Contact Mr.Wall

Kirk M. Wall is a Partner in the Labor and Employment Law Department of Dinsmore & ShahMrL\Rall practices general litigation
and labor and employment lawde also represents clients before the National Labor Relations Board, the Equal Employment
Opportunity Comission (EEOC), the Ohio Civil Rights Commission and the State Employment Relations Board for Ohio. If you
like to contact MrwWall about common mistakes in FMidministration, he can be reached at (614) 628-6905.

Contact CareWorks USA
If you have questions about Carelks USAs Family Medical Leave administration services or any information in this update, pl
contact Care\Wtks USAs Disability Management Solutions.

CareWrks USA
Disability Management Solutions

Ron Lucki
Director of Business Development
(614) 760-3510 or 1-888-627-0065, Ext. 35b0;lucki@careworks.com
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Coming Soon

Business Management for Building
Professionals

October 21

Unplugged

October 28



